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ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAywVIOTIKOTNTAS

A MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon EC STEVIA EMMNOPIO MNAPAIQrH AIAKINHZH FAYKANTIKQN OYZIQN ANQNYMOZ ETAIPIA nou €dpeUsl
oTnv nepipépeia ATTIKHE evraxbnke otn dpaon «EpyaAgiobnkn AvraywvioTikOTnTac» npoilrnoAoyiogyoUu 400 €KArT.
Eup®w. H 0pdon otoxeusl oTn BeATiowon TnNG avraywvioTIKOTNTAC TWV HIKPWV Kdl MOAU HIKPWV EMIXEIPAOEWY,
enevoUovVTac OTOV NApPAywyikod EKOUYXPOVIONO TOUC, TNV UIOBETNON cuoTNUATWY TUNOMOINONG & NIoTON0INONG, KABwC
Kal o€ branding kal yngiakr npoBoAn.

O ouvoAIkog npoUnoAoyiopdg TnG enévduong eival 131.586,56 € ek Twv onoiwv n dnuoaia dandavn avepxeral o€
65.793,28 € kai cuyxpnuatodoTeiTal and Tnv EAAAGda kai To Eupwnaikd Tapeio Mepipepeiaknc AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIpNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoiegital, nepiAagpavel enevoUOEIq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiopog

v Zuokeuaoia — ETikéTa — Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v MIoB0oAoyIkO kOOTOG epyalopevwy (VEO NPoowmIKO)

M&ow TNG CUHHETOXNG oTN Apdon, N ENIXEipnNoN NETUXE:

v BeATiwoN TNG avTaywvIoTIKOTNTAG TNG

v au&non TnG kepdo@opiac TnG

v/ evioxuon TnG eEWOTPEPEIAG

v/ ENEKTAON TNG AYyopdc WE TN NpooBnkn VEWV NPoiovTwV & UNNPECIVV
v €Eao@aAion uwnAOTEPNG NoIOTNTAG NPOIOVTA & UMNPETIEC

v au&non TnNG napaywyikotTntag & BeATiwon AsIToupyikwyv d1adIkaoiwV
v/ gvigoyxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / dlaTAPNoN NoIoTIKWV BECEWV €pyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon ano®EPovTag oPeAn TNV avTaywvioTIKOTNTA TNG XWPac kKabwg

Kal oTnV TOMIKM OIKOVOoMia.

o = EXNA

YNOYPIrEIO
ANATTYZ=HZ KAI ENMENAYZEQN :E“ -

EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwon NMPOrPAMMATQN ETNA, TE & EKT avantu§n - epyacia - alAnAyyun

. . EIAIKH YMHPEZIA AIAXEIPIZHE EMAVEK
Eupwnaiko Tapeio
Mepipepelakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons
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